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Logo

meebo'

primary logo B meebOM -
meebo A
b meebo fa
primary logo reversed optional web and product logo one-color logos
Meebo colors
PMS: 306 PMS: 433
. CMYK: 74/04/11/03 . CMYK: 0/0/10/90
" RGB:  0/177/209 RGB: 64/63/59
meebo"  ccondaryomo #OEB3DA #SABASC
PMS: 130 PMS: 295
CMYK: 0/27/100/0 . CMYK: 100/50/00/60
secondary logo reversed RGB: 254/190/16 RGB: 0/54/99
#FEBE10 #003962

*used primarily for web headers



Logo placement

"

+ Give the logo room to breathe! Leave the space of the logo’s “m” around all

sides of the mark, to ensure it won't get crowded.

meebo'

meebo-

Logo size

» Thelogo should not be reproduced on screen at any smaller than 81x13 px.

Logo do’s and don'’ts

- If the logo is placed on a dark background, make sure to use one of the
reversed-versions of the mark.

meebo''a meebo'Ma

- Always use the primary logo orientation, unless the secondary logo works

better due to space-constraints.

meebO . meebo’

primary logo secondary logo

- Never change the size of the colored shapes in the logo, or replace them with
the characters.

x meebo- . X :
meebo’

- Do not add drop-shadows to the logo.
Do not change the orientation of the logo.
Do not place the logo on competing colors or photos.

meebo'A

x meebo: By x _vo® x
‘mesbo

mee



Meebo typefaces

Omnes

abcdefghijklmnopqrstuvwxyz
semibold ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopqgrstuvwxyz
medium ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz
regular ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
light ABCDEFGHIJKLMNOPQRSTUVWXYZ

Helvetica

abcdefghijkimnopqrstuvwxyz
bold ABCDEFGHIUKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
regular ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopqgrstuvwxyz
light ABCDEFGHIJUKLMNOPQRSTUVWXYZ

Print type-treatment

Title: ] N [ |
Omnes light (29pt)

Header: For AQvert|5§rs

Omnes medlum (16pt) ;:;i.:t::lg:::clzmateccnnecﬂonbetweenvcutrj:i::m \
Body copy: S
Omnes regular (10pt)

Call-out header:

Omnes semibold (16pt)

Call-out body copy:
Omnes medium (11pt)

The Meebo Bar powers limitless creative possibilities

Mesbo's sdvertiser-friandly platform helps foster affinity for yourbrand. An enticing adinvitation encowrsges\sers
intaractand spand tmevithyour campaign. The Meeto Bar youwar,

thandie

Presentation type-treatment

Page header: Reach Tech Savvy

Helvetlca b0|d (27pt) Meelggeihggs?glnﬁ!aﬁclge-ggon of
“Always On” Consumers

Page sub-header: Meebo Partner Platform — 39MM Adults 13-141

H e | Vetica (_] 4 pt) ;E;/;yr:ach among consumers who used a social media sit in the last

+55% reach among consumers who use their mobile phone on a daily
basis (social network, chat, personal blog)

Body co py hea d e r: *64% reach among consumers who are first among their friends to buy

tech gadgets

H e | vet i Ca (1 5 pt) +73% (online) — 60% (offline) reach among consumers who played

video games
+56% reach among consumers that participated in some type of sport

Body copy:

Helvetica (12pt) sampl Partner Stes

LifElixXstergi ||
Entertaiment ~ Justinty  E£3)
BXTRA e/ ollyuovid sesorren - FANPOPL

‘Source: ComScors PlanMatrix, Dacember 2010 and MediaMatrix Dacember 2010: Base = A18-34




Web type treatment

meebo-ia SBouEus

O , |ar,
s sses —ADOUL Us
HelveticaNeue, —Reorganizing the web around your interests
Light, 24px,
#777777
The web is complex -- it never sleeps! New content is constantly popping up and staying up to
Helvetica Neue, ——speed can be exhausting. Meebo builds your interest profile by taking note of the things that

Heg“gs;%g‘; interest you and gives you faster access to the things you love most.

Omnes, Medium, —Checkin.Share. Influence.
20px, #336181

Getting started is easy! Just sign up and install
our bookmarklet to start checking in and sharing
the things you love. As people click on your links,
your influence will start to grow.

Give check-ins a whirl

Who we are

Meebo is a consumer internet company that organizes the web around people, and helps build
out their interest graph for easy, faster access to relevant info on the web. For publishers and
advertisers, Meebo provides a surprisingly simple way to leverage this massive audience by
organically weaving content engagement and brands into the consumer's web experience.
Founded in 2005, Meebo is privately held and is headquartered in Mountain View, California,
with offices in San Francisco, Los Angeles, Atlanta, Chicago, and MNew York.

Investors

SEQUOIAWCAPITAL A khosla ventures @ jarco ventures  TimeWarner

Omnes, Regular,
18px, #555555

Are you a publisher?

(Get the Meebo Bar to increase
engagement and revenue for
your site. more

Helvetica Neue,
Regular, 13px,
Advertiser with reach #999999
Meebo's advertising platform
creates impactful brand
engagement at scale. mol
Helvetica Meue,
Regular, 13px,
#009FCE
More about Meebo
Jobs
Blog
Meebo Logos 1px rule, #DDD0ODD
Meebo News

..—-.--------------_..._..._.._.._..._.......................+_.._..+++_.._.._.._.._.._.._...._.._.._.._.._.._.._.._.........................._..._..._..._..._..._..._..._..._.1



Mee & Bo do’s and don’ts

Everyone’s new favorite characters, Mee & Bo, have a
few guidelines we need to follow, to help them stay cool!

» Mee & Bo must always appear together.

flo (4

- In static form, Mee & Bo’s bodies must be touching at all times.

o £ e Bo

« Boshould always be between 1/2 and 3/4 of the height of Mee.

Al Bl el

+ Mee & Bo can only interact with objects designed by the Meebo creative team.

& & 8

« Theonly time the characters speak will be for user-confirmations in the
product flow.

Happy 1 week! X

You beat the weekly average.
Check here to see your progress
each day.

Yay!

Vs

« When appearing in product flow, the characters say a maximum of one word
each, which is displayed in a rounded speech-bubble using omnes font.

nice
work

10



Mee & Bo placement

+ Mee &Bo should be placed on light colored backgrounds, preferably white or
Meebo-sky blue.

white Meebo-sky blue light color

« Mee & Bo can also be placed on dark shades of Meebo-gray.

Meebo gray Meebo gray (90%) Meebo gray (80%)

1

Mee & Bo expressions

original happy sleepy
"B ﬂ

scared friendly
o A

laughing curious excited
o Ao

dizzy upset confused

12
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Additional image assets

« The Meebo-sky blue background image is the same color and texture that is used

on the new Meebo homepage. This large image is perfect for slide-backgrounds
and other useages. It will not compete with the logo, characters, or other
Meebo illustrations.

+ Meebo clouds are an additional asset which can be used. They should only be

used on the Meebo-sky blue background. Please use them sparingly! We don't
want an overcast sky...

Correct Incorrect
Cloud Layout Cloud Layout

Meebo brand attributes

Friendly

Transparent
Approachable
Genuine
meebo A
Simple Vibrant
Q Original Visionary
/Q Timeless Inspiring 55
N
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>
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